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IT TAKES LESS THAN

.
minutes
IPLETE THE NATIONAL STUDENT SURVEY

‘Enter The SurveY

National Student Survey (NSS) 2011 Video

Welcome to the National Student Survey 2011

January and February see the launch of the National Student Survey (NSS) 2011 at most Higher
a \er education institutions across the UK. Entering its seventh year, the NSS is your

ive your opinions on what you liked about your time at your

nat you felt could have been improved

0ppo!

well as things 1

Student fee s used to compile year on yea arative data thatis
published on Unistats.com where prospective students and thelr advisors can use the
resuls 10 help make informed choices of where and what o stu

2. useful to your university, students’ union or college to facilitate best pra

the student leaming experience.

and enhance

and your answers remain anonymous at all times and yout detals are only used for

the purpose of the survey.

The survey is administered by Ipsos MORJ, an independent market research agency
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age group of student
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college gender distribution
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computer ownership by gender
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use of the Library catalogue
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ownership of personal technologies
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